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A divided White House staff, anxious
corporate executives, lawmakers and
foreign leaders are fiercely competing
for President Trump’s ear this week as
he nears a decision on whether to pull
the United States out of the Paris cli-
mate accord, the landmark agreement
that commits nearly every country to
combat global warming.

For a president not steeped in policy
intricacies, the decision is vexing. On
both sides are voices he profoundly re-
spects: chief executives of some of the
world’s largest companies urging him to
remain part of the accord and ardent
conservatives like Stephen K. Bannon,
his chief strategist, and Scott Pruitt, his
Environmental Protection Agency ad-
ministrator, tugging him toward a with-
drawal from the 195-country agreement.

Exxon Mobil’s chief executive, Dar-
ren W. Woods, wrote recently that re-
maining in the agreement would be pru-
dent, part of a nearly united corporate
front. Within the administration, Gary
D. Cohn, the director of the National
Economic Council; the president’s
daughter Ivanka Trump; and his secre-
tary of state, Rex W. Tillerson, say the
United States can remain a party to the
accord even as the administration
moves to eviscerate the Obama-era cli-
mate policies that would have allowed
the United States to meet its pollution-
reduction targets under the agreement.

In a major climate speech Tuesday,
the United Nations secretary general,
António Guterres, exhorted world lead-
ers to stick to their commitments to the
accord, calling for “increased ambition”
in the face of threats to disengage.

But the voices calling for a clean
break from Paris are no less urgent, tug-
ging at the president’s gut-level in-

stincts by arguing that remaining a
party to the agreement would shackle
the American economy and betray his
core supporters.

“Everybody who hates Trump wants
him to stay in Paris. Everybody who re-
spects him, trusts him, voted for him,
wishes for him to succeed wants him to
pull out,” said Grover Norquist, an anti-
tax activist who had earlier posted on
Twitter the “Top 5 reasons USA should
withdraw from Paris ‘climate’ debacle.”

Mr. Trump said on Twitter last week-
end that he would announce his decision
this week, and White House officials
said the president spoke again Tuesday
with Mr. Pruitt, who is responsible for
unwinding the pollution-reduction ef-
forts the prior administration had put in
place during the negotiations in Paris.

“He wants a fair deal for the American
people,” Sean Spicer, the White House
press secretary, said of Mr. Trump. “He
will have an announcement on that
shortly.”

Mr. Trump has given few public indi-
cations of his thinking. Inside the West
Wing, advisers have believed for weeks
that he was inclined to do what he
promised during the campaign: In ral-
lies, he repeatedly vowed to “cancel”
what he called a job-killing agreement.

Mr. Trump’s daughter, however, has
spent the past several weeks making
sure that her father has heard from both
sides, according to an administration of-
ficial familiar with her efforts.

Ms. Trump’s husband, Jared Kushner,
a senior adviser in the White House, also
favors staying as long as doing so does
not legally limit the steps Mr. Trump is
taking to move away from the restric-
tive environmental standards President
Barack Obama put in place.

On the other side, Mr. Bannon has
been one of the most aggressive
advisers lobbying the president to pull
out of the agreement. Since the adminis-
tration is already moving quickly to re-
verse the policies implemented to com-
ply with the accord, staying in would be
pointless, he argues, but would risk cost-
ing the president support from his core
supporters.

Meanwhile, advice is pouring in from
outside the White House — much of it
unsolicited.

On Capitol Hill, 22 Republican sena-
tors signed a letter urging the president
to abandon the agreement. Staying in
“would subject the United States to sig-
nificant litigation risk that could upend
your administration’s ability to fulfill its
goal of rescinding the Clean Power
Plan,” they wrote.

Senator Lindsey Graham, Republican
of South Carolina, chided his colleagues
from his party, saying on CNN that
pulling out of the Paris accord would
amount to “a statement that climate
change is not a problem, is not real.”

Democratic senators took to Twitter
— Mr. Trump’s favorite communication
medium — over the weekend to make
their case.

But the corporate voices for remain-
ing in the agreement may be the most
influential. “By expanding markets for
innovative clean technologies, the
agreement generates jobs and eco-
nomic growth. U.S. companies are well
positioned to lead in these markets,” a
host of corporate giants wrote in full-
page advertisements that ran recently
in The New York Times, The New York
Post and The Wall Street Journal.

Mr. Woods, the Exxon Mobil chief ex-
ecutive, wrote to Mr. Trump last month
after the two men spoke by phone about
investments that the company was
planning in the Gulf of Mexico, accord-
ing to a company spokesman, Alan Jef-
fers. As disagreement over whether to
withdraw appeared to intensify, Mr.
Woods wanted to communicate his
stance directly.

“By remaining a party to the Paris
Agreement, the United States will main-
tain a seat at the negotiating table to en-
sure a level playing field so that all ener-
gy sources and technologies are treated
equitably in an open, transparent and
competitive global market so as to
achieve economic growth and poverty
reduction at the lowest cost to society,”
Mr. Woods wrote.

Environmentally oriented groups like
Ceres, the Business Council for Sustain-
able Energy and the Center for Climate
and Energy Solutions have brought to-
gether big companies like Apple, Inger-
soll Rand, Mars, National Grid and
Schneider Electric to appeal to the pres-
ident to stay in. Many of them operate
globally and worry that if the United
States abandons the deal, it would be
harder to operate in existing markets
and break into new ones.

“It’s the right thing — we finally had a
workable framework,” said Stephen
Harper, global director of environment,
energy and sustainability policy for In-
tel, who has attended several of the
global climate meetings. “More than
half of our market is outside the United
States — our biggest market right now
is China.”

Tom Werner, the chief executive of
SunPower, a solar panel maker, sent let-
ters to Mr. Trump and other administra-
tion officials arguing that companies
have already made plans based on the
Paris standards.

The global reaction has been fierce
and almost exclusively in favor of keep-
ing the United States in the 2015 agree-
ment. In Europe last week, world lead-
ers privately implored Mr. Trump not to
bolt.

President Emmanuel Macron of
France told reporters that he urged Mr.
Trump not to make a “hasty decision.”
Chancellor Angela Merkel of Germany
called her discussions with the presi-
dent “very difficult, if not to say very dis-
satisfying.”

The global pressure campaign
continued on Tuesday with the speech
by Mr. Guterres at New York University.
While not specifically mentioning Mr.
Trump in his speech, the secretary gen-
eral of the United Nations referred to
“those who might hold divergent per-
spectives” as he called for all countries
to fulfill the promises they made.

“It is absolutely essential that the
world implements the Paris Agreement
— and that we fulfill that duty with in-
creased ambition,” Mr. Guterres said.

In the end, Mr. Trump’s decision may
be influenced by voices closer to home.
Critics of the pact said they hoped Mr.
Trump would think less about world
leaders and more about his voters.

“This is a huge deal to speak to the
people who brung you to the dance,” Mr.
Norquist said.

If Mr. Trump pulls out of the Paris
Agreement, he said, the message is this:
“I kept my word.”

Trump advisers wage 
tug of war on climate
WASHINGTON

President to make decision
this week, as he hears from
both sides on Paris accord

BY MICHAEL D. SHEAR
AND DIANE CARDWELL

President Trump’s assistant, and daughter, Ivanka Trump, during the president’s recent
trip to Israel. Ms. Trump is said to support the country’s remaining in the climate pact.
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“He wants a fair deal for the
American people.”

burg, S.C., is the largest single exporter,
by dollar value, in the American auto-
motive industry.

Mr. Trump’s latest offensive appeared
to be in response to peppery remarks by
Angela Merkel, the German chancellor,
at a political rally in Munich on Sunday,
when she said Europe could no longer
rely on the United States as a partner.
Europeans, she said, needed to “take
our fate into our own hands.”

France also runs a substantial trade
surplus with the United States, and it,
like Germany, falls short of the military
spending benchmark set by NATO,
though in both cases by less than Ger-
many. Yet Mr. Trump has spared France
the kind of vitriol he has given the Ger-
mans — largely, officials say, because
France spends more on its defense than
Germany.

When he met France’s new president,
Emmanuel Macron, for the first time in
Brussels last week, he lavished praise
on him for his election victory. “All over
the world they’re talking about it,” he
said. White House officials said Mr.
Trump got along well with Mr. Macron in
private, notwithstanding their much-
photographed death grip of a hand-
shake. Officials said Mr. Trump even
told Mr. Macron he had been pulling for
him in the election.

There is no such rapport between the
flamboyant Mr. Trump and the brainy,
button-down Ms. Merkel.

The two have a businesslike relation-
ship, officials on both sides said. But Ms.
Merkel, several officials said, has con-
cluded that there is little prospect of
closing the gap with Mr. Trump on is-
sues like trade, Russia or the Paris cli-
mate accord, which Mr. Trump has
threatened to leave. Her defiant tone on
Sunday was driven in part by the fact
that she is running for re-election and
that Mr. Trump is deeply unpopular in
Germany.

Whatever the motivation, it seemed
to register with Mr. Trump. “I think it
just stuck in his craw,” said Jackson
Janes, president of the American Insti-

tute for Contemporary German Studies
at Johns Hopkins University.

White House officials said it was the
combination of Germany’s wealth and
its meager contribution to NATO that
singled it out for criticism. Germany
spends only 1.2 percent of its gross do-
mestic product on defense, compared
with 1.8 percent for France. Both are be-
low the 2 percent threshold that NATO
has set for its members.

Germany’s trade surplus is a ripe tar-
get for Mr. Trump. It is mammoth —
$64.8 billion in 2016 — and longstanding,
and there is little evidence that Ger-
many, which regards its export machine
as a source of national pride, is inclined
to do much to remedy it.

German officials typically tell their
American counterparts that the surplus
reflects the competitiveness of German
goods, that Germany does not set its
trade policy, and that it cannot control
the value of the euro, since monetary
policy is set by the European Central
Bank, not Berlin.

Mr. Trump is not the first American

leader to be rankled by imbalances with
Germany. President Barack Obama’s
economic advisers, Jacob J. Lew and
Lawrence H. Summers, pushed German
officials on these issues, with little suc-
cess. But Mr. Trump is more acutely
aware of the deficit because jobs and
trade are such resonant issues with his
voters.

John C. Kornblum, a former American
ambassador to Germany, said the presi-
dent’s views “seem to be a mixture of his
own resentments from not being able to
push his business deals through the E.U.
as he wished; broad prejudices which
have been building up in the American
political class for some time on both
NATO and trade; and the conviction of
his economic advisers that the German
trade balance is an evil, which causes

many other problems from job losses to
currency instability to loss of American
exports.”

In his conversation with European
Union leaders, Mr. Trump reportedly
complained about the millions of cars
that Germany sells in the United States,
and threatened to stop them. Yet he has
been an enthusiastic buyer of German
luxury cars over the years.

After his wedding in Palm Beach in
2005, Mr. Trump and his bride, Melania,
jumped into a Mercedes Maybach
limousine. He once bought a limited-edi-
tion silver Mercedes SLR McLaren
roadster, with a supercharged AMG V8
engine, for $465,000. Mrs. Trump had
her own Mercedes at the time.

German officials are eager to avoid a
wholesale rupture between Berlin and
Washington. Ms. Merkel, they said, has
spoken before of the need for Europeans
to control their own fate and was still de-
termined to develop a productive rela-
tionship with Mr. Trump.

“Precisely because trans-Atlantic re-
lations are so important, it is imperative
to speak honestly about the differences
we have,” Peter Wittig, Germany’s am-
bassador to Washington, said. “Past
meetings have revealed a number of
such differences, for example in the area
of climate change.”

At the White House, the message was
much the same. Sean Spicer, the press
secretary, said Mr. Trump would de-
scribe his relationship with Ms. Merkel
as “fairly unbelievable” — meaning, ap-
parently, that it is unbelievably good.
Mr. Spicer finished the thought by add-
ing, “They get along very well.”

He said Ms. Merkel’s call for Europe
to go it alone actually vindicated Mr.
Trump’s demand that Germany shoul-
der more responsibility for its defense.
“The president is getting results,” he
said. “More countries are stepping up
their burden sharing. That is a good
thing for them. It’s a good thing for
NATO, and it’s a good thing for Amer-
ica.”

Trade tirade against Germany has blind spots

Angela Merkel, the German chancellor, is said to have little rapport with President
Trump. Europeans, she said, needed to “take our fate into our own hands.”
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Kitty Bennett contributed research.

Aides said the president was
bothered by a combination of
Germany’s wealth and its
meager contribution to NATO.

GERMANY, FROM PAGE 1

Both settings are intimately
associated with France’s ancient
monarchy. “He’s not hesitating at all to
stage-set the majesty of presidential
power,” Mr. Bouvet said.

That aura of authority is partly a re-
sponse to the menacing international
context Mr. Macron repeatedly referred
to during the campaign, with France
and its partner Germany threatened on
two sides by unpredictable behemoths
of uncertain attachment to European
values, Russia and Mr. Trump’s Amer-
ica.

But it is also a function of Mr. Macron’s
deeply held belief that France in some
sense has been missing its king since
the execution of Louis XVI on Jan. 21,
1793, and that his job is to fill the gap.

In an interview two years ago, Mr.
Macron made a statement about
France’s absent king that is still the sub-
ject of shocked commentary. “In the
process and function of democracy
there is something missing, the figure of
the king, whose death, I believe, funda-
mentally, the people did not want,” Mr.
Macron told the weekly newspaper Le 1,
saying it “created an emotional void.”

In France, no politician outside the
circle of fringe far-right royalists is sup-
posed to talk about missing the king.

That form of nostalgia is taboo for any-
body who professes attachment to Re-
publican values.

Yet the view encapsulates both his re-
gal view of power — offset somewhat by
the slight youthful figure he presents —
and his love of paradox, combining the
concepts of monarchy and democracy.

Mr. Macron’s most celebrated catch-

phrase in his speeches reflects that love.
“And at the same time,” Mr. Macron of-
ten says — so much so that the crowds
began to laugh when he pronounced it
during the campaign.

Commentators have traced that de-
sire on Mr. Macron’s part — to juggle
two opposing viewpoints at once — to
his early philosophical training as an as-
sistant to one of France’s most celebrat-
ed 20th-century philosophers, Paul Ri-
coeur, who died in 2005.

Mr. Ricoeur’s work, the newspaper Le
Monde most recently pointed out, is

shot through with apparent paradoxes,
which in reality expressed a kind of civi-
lizing wish to find a middle ground. Mr.
Macron was his research assistant as a
university student at the end of the
1990s.

In French politics, sharply divided on
ideological lines between right and left,
the tendency has been difficult for Mr.
Macron’s opponents to digest. Yet it has
allowed him to siphon off large numbers
of centrist political figures who don’t see
themselves represented in the old par-
ties. It also allowed him to find a glim-
mer of hope in his talks with Mr. Trump.
On Saturday, he acknowledged the wide
differences between Mr. Trump and the
other members of the Group of 7 on the
Paris climate accords. But at the same
time, as Mr. Macron might say, “I took
note of his willingness to listen and of his
desire to make progress with us,” the
French president said at his news con-
ference, calling Mr. Trump “pragmatic.”

That was a markedly less pessimistic
view of the American president than
that of Chancellor Angela Merkel of
Germany, who suggested that Europe
could no longer count on the United
States as a solid ally.

At home, the test of Mr. Macron’s own
pragmatism will come soon. “We’ve
never gone after the roots of mass un-

employment,” he wrote in his campaign
book “Revolution.” He says he thinks he
has found a way, in redoing the country’s
labor code, which makes it difficult to
hire and fire.

Attempts to tamper with those
worker protections brought thousands
into the streets last year. French chief
executives habitually cave in the face of
such union protest. Will Mr. Macron?

He wants to limit the amount of pay-
outs labor boards can dispense to fired
workers, and he wants to allow individ-
ual companies to negotiate labor agree-
ments with workers at the local level.

The new president’s method so far
has been to summon the union leaders
for discussions to the Élysée Palace, in
an attempt to bring them on board. “He
was open, in the discussions,” said Jean-
Claude Mailly, the head of Force Ou-
vrière, one of the leading unions. “On the
surface at least there’s a desire for part-
nership. He wasn’t authoritarian.”

Laurent Berger of the CFDT union
agreed. “He showed determination, but
he was open, and he listened,” Mr.
Berger said. But he warned his union
colleagues that if they did not seek com-
promises with Mr. Macron, “he’ll do it by
himself.”

If so, the streets of France could be
packed with demonstrators this fall.

President Emmanuel Macron relayed to Vladimir V. Putin, during the Russian president’s visit, his displeasure over propaganda assaults from Kremlin-allied media.
POOL PHOTO BY STEPHANE DE SAKUTIN

Macron’s presidential bearing
MACRON, FROM PAGE 1

“You can see him totally
assuming the job, the verticality
of the job, and putting a certain
distance between himself and
the press.”
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They are a disparate foursome: the
chamber’s leading Republican centrist,
a minister who embraces public service
as a calling, a seasoned dealmaker and a
high-profile presidential contender.

These four Republican senators — Su-
san Collins of Maine, James Lankford of
Oklahoma, Roy Blunt of Missouri and
Marco Rubio of Florida — are emerging
as a bloc integral to the Senate Intelli-
gence Committee’s investigation into
Russian meddling in the 2016 presiden-
tial election.

The investigation is widely consid-
ered the premier inquiry, the one with
the necessary jurisdiction and the best
chance of producing a credible outcome.
These four senators loom large as a cru-
cial element in getting there.

Despite early skepticism about the
Republican-led panel’s commitment to
the investigation, the four have made it
clear that they are determined to see it
through to a conclusion that would sat-
isfy the public and their colleagues in
both parties. To get there, they will have
to slog through thousands of pages of
raw intelligence held by the Central In-
telligence Agency and devote untold
hours to grinding committee work be-
hind closed doors.

“This is not about the president; this
is about the presidency,” said Mr. Lank-
ford, who was a longtime Baptist youth
minister before he entered politics.
“This is about where we are as a nation.”

This is not to say that other members
of the panel are not engaged. The com-
mittee’s seven Democrats are certainly
interested in finding out whether Rus-
sians colluded with the Trump cam-
paign and helped to elect him.

Senator Richard M. Burr, Republican
of North Carolina and the chairman of
the panel, has shown an increasing zeal
for pursuing the question after an uncer-
tain start. He and Senator Mark Warner
of Virginia, the committee’s ranking
Democrat, have forged a solid working
relationship.

Three other Republicans are also
playing a role: John Cornyn of Texas,
who as the No. 2 Senate Republican
brings a leadership perspective to the
investigation; Jim Risch of Idaho; and
Tom Cotton of Arkansas.

But it is notable that the other four
have quietly coalesced into something
of an informal working group within the
Intelligence Committee, pushing the in-
vestigation forward and consulting not
only with one another and Mr. Burr, but
also with Mr. Warner.

“We are working very hard and we
talk a lot with one another, as well,” said
Ms. Collins, who said the investigation
would “take as long as required.”

“This is a complex investigation, and
as you pull the threads, you find that it is
connected to a whole lot of other threads
in this tapestry that we are not yet see-
ing the whole of.”

Here is a look at the four and what is
driving them:

SUSAN COLLINS
Although she is known as the Republi-
can centrist voice in the Senate, another
role she has held in Washington may be
equally important in this case: senior
Senate staff member.

Ms. Collins was a top Senate aide and
served in other executive posts before
running for office. She is experienced in
both conducting and overseeing inquir-
ies.

“I really want to know the truth, no
matter who is implicated, no matter
where the evidence leads,” she said.

As a 21-year-old in 1974, she was an in-
tern for Representative William S. Co-

hen, a freshman Republican congress-
man from Maine who helped draw up
the articles of impeachment of Presi-
dent Richard M. Nixon.

JAMES LANKFORD
His colleagues say it would be a mistake
to underestimate this junior member of
the Senate.

Mr. Lankford showed surprising po-
litical strength in a 2014 primary fight in
a special Senate election in Oklahoma
after compiling a conservative record
and rapidly raising his profile during
two terms in the House.

He objected sharply to recent reports
that the Senate inquiry was under-
staffed and moving at a plodding pace.

“If you make a big staff, they get less
access to the real documents for intelli-
gence that you need,” he said. “You need
to keep it with high-level folks in as
small a pool as possible and give them
the time they need,” he said.

ROY BLUNT
Very few members of Congress make it
into the leadership ranks; hardly any-
one makes it into leadership in the
House and in the Senate.

Mr. Blunt, the former House majority
leader and a savvy inside player, is now
the fifth-ranking Republican in the Sen-
ate. He has been adamant that Congress
pursue the investigation into Russian
meddling — both to find out what hap-
pened and to allow Congress and the
White House to move beyond it.

“Everyone would benefit if we do this
job in the right way and do it not faster
than we can, but as fast as we can,” he
said.

Mr. Blunt has been a consistent voice
that the committee must be thorough.
“When we are done, we need to have
talked to everybody a reasonable per-
son would think we should talk to and
have seen everything a reasonable per-
son would think we should see,” he said.

MARCO RUBIO
After his failed presidential bid, he al-
most did not return to the Senate, but a
change of heart has thrust him into the
middle of an inquiry surrounding the
election of his Republican primary rival.

In a recent appearance on CBS’s
“Face the Nation,” Mr. Rubio suggested
that committee work would not just lay
out for the public what the Russians did,
“but how they did it and what it means
for the future and what we should be do-
ing about it.”

A proponent of a hard line with Rus-
sia, Mr. Rubio dismissed Mr. Trump’s
complaint that he was the victim of a
witch hunt. “We are nation of laws, and
we are going to follow those laws,” he
said. “The president is entitled to his
opinion.”

There is no doubt that political conflict
will erupt as the inquiry advances.
These four senators will be crucial in de-
termining whether it stays on track.

Four senators to watch in Russia inquiry

MARCO RUBIO dismissed the president’s complaint that he was the victim of a witch hunt.
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JAMES LANKFORD objected sharply to reports that the Senate inquiry was understaffed.
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SUSAN COLLINS has said, “I really want to know the truth, no matter who is implicated.”
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ROY BLUNT has said that Congress must pursue the investigation into Russian meddling.
DOUG MILLS/THE NEW YORK TIMES

NEWS ANALYSIS
WASHINGTON

Here’s why these members
of the panel matter and
the effect they could have

BY CARL HULSE

The Constitution does not answer every
question. It includes detailed instruc-
tions, for instance, about how Congress
may remove a president who has com-
mitted serious offenses. But it does not
say whether the president may be crimi-
nally prosecuted in the meantime.

The Supreme Court has never an-
swered that question, either. It heard ar-
guments on the issue in 1974 in a case in
which it ordered President Richard M.
Nixon to turn over tape recordings, but
it did not resolve it.

Reports that President Trump asked
James B. Comey, then the Federal Bu-
reau of Investigation director, to shut
down an investigation into his former
national security adviser, Michael T.
Flynn, prompted accusations that the
president may have obstructed justice.
Robert S. Mueller III, the former F.B.I.
director who has been appointed special
counsel to look into ties between the
Trump campaign and Russia, will pre-
sumably investigate the matter.

But would the Constitution allow Mr.
Mueller to indict Mr. Trump if he finds
evidence of criminal conduct?

The prevailing view among most legal
experts is no. They say the president is
immune from prosecution so long as he
is in office.

“The framers implicitly immunized a
sitting president from ordinary criminal
prosecution,” said Akhil Reed Amar, a
law professor at Yale.

Note the word “implicitly.” Professor
Amar acknowledged that the text of the
Constitution did not directly answer the
question. “It has to be,” he said, “a struc-
tural inference about the uniqueness of
the president himself.”

The closest the Constitution comes to
addressing the issue is in this passage,
from Article I, Section 3: “Judgment in
cases of impeachment shall not extend
further than to removal from office, and
disqualification to hold and enjoy any of-

fice of honor, trust or profit under the
United States: but the party convicted
shall nevertheless be liable and subject
to indictment, trial, judgment and pun-
ishment, according to law.”

This much seems clear: The presi-
dent and other federal officials may be
prosecuted after they leave office, and
there is no double jeopardy protection
from prosecution if they are removed
following impeachment.

However, “whether the Constitution
allows indictment of a sitting president
is debatable,” Brett M. Kavanaugh, who
served on the staff of Kenneth W. Starr,
the independent counsel who investi-
gated President Bill Clinton, wrote in a
1998 law review article. Mr. Kavanaugh,
who is now a federal appeals court
judge, also concluded that impeach-
ment, not prosecution, was the right
way to address a sitting president’s
crimes.

The most prominent dissenter from
the prevailing view is Eric M. Freed-
man, a law professor at Hofstra Univer-
sity and the author of a 1999 law review
article that made the case for allowing
criminal prosecution of incumbent pres-
idents.

Professor Freedman demonstrated
that the issue had divided the founding
generation and argued that granting sit-
ting presidents immunity from prosecu-
tion was “inconsistent with the history,
structure and underlying philosophy of
our government, at odds with precedent
and unjustified by practical considera-
tions.”

He pointed out that other federal offi-
cials who are subject to impeachment,
including judges, have been indicted
while in office. Courts have rejected the
argument that impeachment is the sole
remedy for such officials.

But Professor Amar said that presi-
dents were different.

“If you’re going to undo a national
election, the body that does that should
have a national mandate,” he said.
“Even a federal prosecution would fol-
low only from an indictment from a
grand jury sitting in one locality.”

The Justice Department’s regulations
require Mr. Mueller, the special counsel,
to follow the department’s “rules, regu-
lations, procedures, practices and poli-
cies.” If the memos bind Mr. Mueller, it
would seem he could not indict Mr.
Trump, no matter what he uncovered.

“Much of the recent pontificating
about the technical elements of obstruc-
tion of justice is quite beside the point,”
he said. “Donald Trump is to be judged
by the House and the Senate, who are in
turn judged on Election Day by the
American people more generally.”

Can Trump
be indicted?
The answer
is not clear
WASHINGTON

The Supreme Court 
and the Constitution 
offer no resolution

BY ADAM LIPTAK

The prevailing view among 
most legal experts is no. They 
say the president is immune 
from prosecution so long as 
he is in office.

Walter M. Shaub’s term as the United
States government’s top ethics watch-
dog does not expire until next January,
but his corner office here, just a few
blocks from the White House, looks un-
occupied.

No diplomas line the wood-paneled
walls. No family photos or mementos.
Just standard government-issue furni-
ture, his humming computer and four
large paintings. Mr. Shaub wanted to get
rid of those, too, but his chief of staff
warned that it might scare the 70 other
employees in the Office of Government
Ethics.

“I wanted to not be so attached to this
office that I’d be afraid to lose it,” Mr.
Shaub said last Friday, surveying the
room he packed up shortly before Inau-
guration Day.

For a man and agency that have long
labored in obscurity, that does not seem
such a far-off possibility these days.
Ethics have been thrust to the forefront
in President Trump’s Washington,
where the president’s own vast holdings
and those of his asset-rich cabinet and
advisers from businesses and lobbying
firms have raised many accusations of
conflicts of interest.

Mr. Shaub, 46, has emerged as one of
the few voices from within the govern-
ment willing to second-guess the presi-
dent and his advisers. At first quietly
and then in a rare public speech here in
January, Mr. Shaub tried to nudge Mr.
Trump toward the only financial ar-
rangement he felt was truly ethical —
the total liquidation of his vast business
and personal holdings.

He failed. But that confrontation and a
string of others in the months since have
given Mr. Shaub, a self-effacing career
bureaucrat more comfortable parsing
legal arguments and wonkish ethics
guidelines, the reputation of a fighter.
Admiring fans have put his face on T-
shirts. He even has a Facebook fan
group, with more than 1,000 likes.

“The story of Walter Shaub is to some
extent the story of our American system
of checks and balances that has stepped
up beyond expectation to defend the

Constitution and the law when Trump
oversteps,” said Norman Eisen, the
Obama administration’s first ethics
counsel. Mr. Shaub, he added, might
well be “the unlikeliest star of 2017.”

Republicans do not see it that way.
The president’s chief of staff, Reince
Priebus, warned Mr. Shaub on national
television to “be careful” of criticizing
the president. Outside groups have
pointed to donations he made to
Democratic campaigns in 2008 and 2012
as evidence of bias.

For Mr. Shaub, who has spent the bet-
ter part of 15 years in the ethics office —
mostly as a career civil servant — the
experience has been as confounding as
it is exhausting.

“If you really look at things, all I’ve
done is stand still. It’s the world that is
moving around me,” Mr. Shaub said.
“And that’s seen as some radical act.”

If he has become more outwardly vo-
cal than directors past, he said, it is be-
cause this particular White House has
shown little interest in an ethics pro-
gram that both Republicans and
Democrats have long supported. His
public remarks, he added, came only af-
ter he felt the usual private channels of
communication with the Trump team
were not working.

“I’m not fighting against him. I’m
fighting for the ethics program. And
there is a difference,” Mr. Shaub said.
“Because if I succeed, he’ll benefit.”

Mr. Shaub has had some success.
Though Mr. Trump ultimately put his as-
sets into a so-called half-blind trust that
Mr. Shaub has called ineffectual, the
ethics office has worked closely and pro-
ductively to steer the president’s no-
minees through necessary financial dis-
closures and ethics agreements.

Mr. Trump’s budget director, Mick
Mulvaney, tried to block what Mr. Shaub
and others said was a standard request
for the names of former lobbyists who
had been granted waivers to work in the
Trump administration.

Last Friday, after Mr. Shaub wrote a
long and heavily footnoted letter to Mr.
Mulvaney, the White House un-
expectedly backed down.

The White House declined to com-
ment on Mr. Shaub.

The Office of Government Ethics is
not usually a breeding ground for po-

litical stardom — or conflict. Set up in
the aftermath of the Watergate scandal,
its job is to work with a network of ethics
offices in federal agencies to oversee
ethical standards for 2.7 million civilian
government employees. This means ex-
amining financial disclosure reports is-
sued by political employees, to help
these new hires decide which assets
they must sell to avoid a conflict of inter-
est. The office also helps ensure that
once new political employees are hired,
they honor restrictions from participat-
ing in deliberations over topics they
handled for paying clients.

Though the president is not strictly
beholden to those laws, the ethics office
has always relied on support from the
top to send a message to the rest of the
federal work force that its program
needs to be taken seriously. The office,
agency veterans say, has long prided it-

self on being nonpartisan, not least be-
cause its effective operation depends on
strong relationships with whichever
party is in the White House.

The son of a government chemist, Mr.
Shaub grew up in the Washington sub-
urbs with a sense that whatever he
chose to do, it ought to entail public serv-
ice. An interest in ethics only came later,
after degrees in history at James Madi-
son University and law at American
University. (Two decades later, his own
financial disclosure forms show, Mr.
Shaub is still paying off student debt.)

In a city where the line between work
and socializing often blurs, Mr. Shaub
has mostly kept his worlds separate. His
interests tend toward the geeky, friends
say, like zombie stories and film noir.
“He would enjoy puns, especially ones
where people would just groan,” said
Don Fox, a longtime top agency official.
Pop culture, with the possible exception
of Harry Potter stories, less so.

“He speaks loudly. He tells funny
jokes. He rushes up and down the hall,”
said Marilyn Glynn, who hired Mr.
Shaub in 2001 and helped recruit him
back to the agency in 2006 after a brief
stint in the private sector. “You can’t
miss him. It’s like a little bit of a hurri-
cane in the office.”

It was in 2006 that Mr. Shaub first be-
gan formally working on ethics issues,
overseeing the office’s program guiding
1,100 or so presidential nominees
through legally required financial dis-
closures. He turned the program
around, writing standardized hand-
books to speed up a typically ornery
process and developed a reputation
among Democrats and Republicans in
the White House as a stern, but highly
proficient, steward.

Presidential transitions always bring
a tsunami of work, but the spotlight
trained on the agency this time around
has only added stress. Employees have
taken to meeting for 10 minutes a day to
meditate in a dimly lit conference room.

Rick Thomas, a close friend who
helped recruit Mr. Shaub to the agency
almost two decades ago, said Mr. Shaub
had more or less made his peace with his
role, even if it means he may be fired be-
fore his term’s end. He recalled that
when Mr. Shaub was first weighing
whether to speak out in opposition to Mr.
Trump’s conflict of interest plan, the di-
rector turned to a line from Albus Dum-
bledore, the sagacious wizard who tu-
tors Harry Potter in the ways of the
world.

“Something to the effect that, ‘There
will be a time when we must choose be-
tween what’s easy and what’s right,’ ”
Mr. Thomas recalled Mr. Shaub saying
over the phone.

“Believe me,” he said, “there was a lot
of angst over that.”

A vocal defender of ethics takes a stand
WASHINGTON

BY NICHOLAS FANDOS

Eric Lipton contributed reporting.

Walter M. Shaub, director of the Office of Government Ethics, is one of the few people
in government willing to second-guess President Trump and his advisers.

T.J. KIRKPATRICK FOR THE NEW YORK TIMES

“I’m not fighting against him.
I’m fighting for the ethics
program. And there is a
difference.”
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business

For the environmentally conscious eat-
er, they are among the most inconven-
ient truths: Too much food goes to
waste. Too much packaging comes with
the food. And too much of the packaging
is made to last for ages.

Now there may be a single answer to
all three problems: using excess food to
make the packaging.

Entrepreneurs and researchers are
working to turn food like mushrooms,
kelp, milk and tomato peel into edible —
if not always palatable — replacements
for plastics, coatings and other packag-
ing materials.

Their efforts come as food and bever-
age companies are not only looking for
biodegradable containers — Nestlé Wa-
ters and Danone recently announced a
joint project to make water bottles from
wood — but also joining in the effort by
governments, restaurateurs and con-
sumers to reduce waste, which contrib-
utes to the greenhouse gases en-
veloping the planet.

The United States Department of Ag-
riculture, for instance, is giving new
meaning to the notion of pizza with extra
cheese: A team at its research laborato-
ry in Wyndmoor, Pa., has developed a
material from milk protein that can be
used to line pizza boxes, encase cheese
or create, say, soluble soup packets that
can simply be dropped in hot water.

The product could even serve as a
substitute for the sugar used to coat ce-
real flakes to prevent them from going
soggy too fast, said Peggy Tomasula, a
research leader at the laboratory — al-
though she also noted that at this point,
it may be uneconomical for some appli-
cations.

The project grew out of the Agricul-
ture Department’s search for ways to
put some of its stockpiles of milk powder
to use; fluid milk consumption has
steadily declined for years, but federal
subsidies for the dairy industry have
kept production humming.

The Merck Forest and Farmland Cen-
ter, a nonprofit environmental group in
Rupert, Vt., that supports itself by sell-
ing maple syrup, faced a quandary of its
own.

“We were going to great expense to
make maple syrup and even somewhat
more expense to get organic certifica-
tion — and then shipping it in all this
plastic,” said Tom Ward, a former execu-
tive director of the center, referring to
the containers and foam pellets it used
to ship orders. “That just seemed non-
sensical.”

So for the past two years, the group
has sent its syrup out in glass bottles
cradled in a molded material made from
mushrooms. “You can literally break it
up and put it in a compost pile, then scat-
ter it around your rose bushes,” Mr.
Ward said. “I think what we’re doing is a
microcosm of what’s coming in terms of
products that are sustainable from start
to finish.”

That mushroom-based packaging is
the invention of Ecovative, a design
company in Green Island, N.Y. “I stud-
ied mechanical engineering, and as I
was working on turbines, I couldn’t for-
get what I saw as a child growing up on a

farm in Vermont,” Eben Bayer, a
founder, said. “Biology really is the best
technology available, and we’ve started
thinking about living cells more as living
machines.”

The Ecovative product is made using
the mycelium fungus that forms the
roots of mushrooms as they grow in en-
vironments like piles of dead leaves or
compost. Ecovative grows the fungus in
a variety of substances, which lead to
materials of different strengths, flexibil-
ity and durability.

“You could eat it,” Mr. Bayer said, “al-
though we don’t encourage that.”

Over the past several years, govern-
ments have quietly bankrolled efforts to
develop packaging from food. The Euro-
pean Union, which underwrote a project
to develop coatings from whey and pota-
to proteins from 2011 to 2015, estimates
that the global market for so-called bio-
plastics is growing by as much as 30 per-
cent each year.

Bringing those products to market,
however, is a challenge. The Agriculture
Department, for example, tried to build
interest in a milk-protein-based product
more than a decade ago but found no
takers, Dr. Tomasula said. Cost and the

fact that it was susceptible to moisture
made it a hard sell.

“Edible films were just getting started
then, and there were a lot of people play-
ing around with them,” she said. “But
food waste and food security weren’t big
issues then, and nobody really seemed
to notice them.”

Times have changed. Mike Lee, the
founder of the Future Market, a firm
that forecasts trends, has been keeping
an eye on products like the cheese pack-
aging. “I can even see a grocery store
free of conventional packaging some
day,” Mr. Lee said.

But he sees hurdles. “Even though
these products are important,” he said,
“until someone steps up and says, ‘I’m
going to use it on a big scale,’ they’re just
science looking for an application.”

Big companies like PepsiCo and
Nestlé are more interested today than
they were years ago, goaded by con-
sumers who are increasingly aware that
the food they eat and its packaging can
damage the environment.

The companies remain skeptical,
however. “Some of the stuff out there is
just gimmicky,” said David Strauss, the
head of packaging in Nestlé’s United

States operations. “They sound nice but
will never be cost-competitive or, in a fi-
nal analysis, don’t have the impact on
waste or the environment that the peo-
ple making them promise.”

Then there is the issue of food securi-
ty: Nestlé says it wouldn’t want its de-
mand for packaging to reduce the food
supply, given widespread hunger. “It’s
no good to package our products in a
packaging that could instead have been
used to feed people,” Mr. Strauss said.

Few, however, are begging to eat the
peels left after tomatoes are processed.
A group of researchers in Italy has used
them to develop a lining for cans.

Called Biocopac Plus, the product
aims to replace BPA, or Bisphenol A,
which is used in coatings for cans and
bottles that contain food and drinks.
Small amounts of BPA can migrate into
food, raising concerns among some con-
sumers and health advocates, despite
assurances from American and Euro-
pean regulators that it is safe.

“We extract a natural polymer from
tomato skins, and using that, we
produce a lacquer to protect food pack-
aged in metal cans,” said Angela Monta-
nari, the head of packaging at the Ex-
perimental Station for the Food Pre-
serving Industry in Parma, Italy. “It can
be used to pack tomatoes, peas, meat,
fish, all kinds of food that are canned.”

Originally underwritten by the Euro-
pean Union, the project is being ad-
vanced by a group that includes a large
Italian family-owned farming business,
a major Italian food processor and a
manufacturer of industrial coatings.
The group is building a pilot plant in
Mantua, Italy, to make the coating.

The Wyss Institute for Biologically In-
spired Engineering, at Harvard, has ex-
tracted chitosan, a polysaccharide, from
shrimp and lobster shells and combined
it with silk fibers to create an alternative
to plastic packaging, called Shrilk.

“We put it in different layers, like an
insect’s wing, and demonstrated that
you can make sheets that look some-
thing like Saran Wrap and are much
stronger,” said Robert Cunningham, the
director of platform development at the
Wyss Institute.

Dr. Cunningham said Shrilk could be
used to make egg cartons or a wrap for
lettuces. He said that a number of large
packaging companies had expressed in-
terest in the product, but that it is not yet
cost-competitive. “The next step has to
be industry stepping in and changing
the economics,” he said.

A British start-up called Skipping
Rocks Lab is taking matters into its own
hands. The company has developed a
packaging it calls Ohoo from edible sea-
weed, and is building a machine to
produce containers from Ohoo to hold
water, juices, cosmetics and other liq-
uids on the spot.

A juice bar, for instance, could create a
container with each order. “It’s some-
thing like an espresso machine that you
put on the shelf and make a container
from Ohoo while a customer waits,” said
Rodrigo Garcia González, a founder of
Skipping Rocks.

The company has talked with many of
the world’s largest beverage companies,
Mr. Garcia González said, but none have
yet embraced Ohoo.

“Those conversations are moving
quite slowly because this is a product
that challenges the status quo,” he said.
“And there are people who are making
quite a lot of money from the status quo.”

Food, in a package made of food

Above, preparing mycelium fungus, which forms the roots of mushrooms as they grow in places like compost piles, at Ecovative’s factory. Below, its packaging using mycelium.
PHOTOGRAPHS BY NATHANIEL BROOKS FOR THE NEW YORK TIMES

To help reduce waste,
researchers are developing
alternative containers

BY STEPHANIE STROM

Venezuelan bonds would seem to be an
unlikely target for global investors.

The country is in near revolt and has
barely enough ready cash to feed its
people, much less pay the billions of dol-
lars in debt that the government owes to
its foreign lenders.

Yet bonds issued by Venezuela’s na-
tional oil company, Petróleos de Venezu-
ela, have attracted some of world’s most
sophisticated investors. They are bet-
ting that the government will use its
dwindling supply of dollars to pay
bondholders instead of importing food
and medicine for its people.

Now, a decision by Goldman Sachs to
snap up $2.8 billion worth of the oil com-
pany’s bonds maturing in 2022, at a 70
percent discount to the market price,
has struck a nerve.

The investment has caused a political
uproar in Venezuela, where opposition
forces have taken to the streets to pro-
test the autocratic rule of the nation’s
unpopular president, Nicolás Maduro.
Nearly 60 people have died in clashes,
mainly between protesters and the po-
lice, in recent months.

Julio Borges, the opposition law-
maker who heads the National Assem-
bly, wrote a letter of protest to Lloyd C.
Blankfein, the chief executive of Gold-
man Sachs, accusing the Wall Street
firm of looking to make a “quick buck off
the suffering of the Venezuelan people.”

Goldman Sachs has defended the
deal, saying that many other investors,
including mutual funds and exchange-
traded funds, own the bonds and that its
asset management division bought the
securities on the secondary market,
without interacting with the Venezuelan
government.

Nevertheless, the transaction high-
lights the extent to which investors are
willing to take on increasing levels of po-

litical and economic risk as they seek
high-yielding investments when inter-
est rates still hover near zero.

“There is a lot of interest in this trade,”
said Carlos de Sousa, an economist at
Oxford Economics, a research company
based in London. “We are in a low-rate
environment, and these are dollar bonds
with really high yields.”

Among the large holders of Petróleos
de Venezuela bonds are BlackRock, T.
Rowe Price, Fidelity, JPMorgan Chase
and Ashmore, an emerging market spe-
cialist based in London.

But none of those firms carry Gold-
man’s reputation for being politically in-
fluential and financially opportunistic —
a combination that has made it an easy
global punching bag.

At the root of what makes the bonds
so attractive to investors, beyond their
more than 20 percent returns, is the cru-
cial role played by the Venezuelan oil
company in providing foreign exchange
to the embattled Maduro government.

While Venezuela has been in eco-
nomic crisis for more than two years,
the surge of people to the streets began
after its Supreme Court, which is loyal to
Mr. Maduro, tried to dissolve the coun-
try’s National Assembly in late March.
The group of lawmakers, controlled by
opposition parties, is considered the
only government institution independ-
ent of the president.

Mr. Maduro’s growing au-
thoritarianism is only the beginning of
mounting grievances against
Venezuela’s ruling leftists, who have
governed since President Hugo Chávez
took control of the country in 1999.

Falling petroleum prices and years of
economic mismanagement when oil
revenues were high, have led to triple-
digit inflation and left a majority of
Venezuelans hardly able to buy suffi-
cient food and other necessities. Even
those who can afford meals most days

have trouble finding basics like bread,
eggs and sugar because of rampant
shortages.

Petróleos de Venezuela brings in
about 95 percent of the economy’s dol-
lars, so foreign investors believe that the
government, even in a worst case, will
do all it can to keep it functioning.

Mr. de Sousa also points out that un-
like pure sovereign bonds issued by the
government, the oil company’s securi-
ties lack legal mechanisms, like col-
lective action clauses, which can help a
government negotiate favorable terms
with foreign bond holders if it defaults

on its debt.
Moreover, investors have noted that

in the last year, as Venezuela’s economic
situation has deteriorated sharply, the
government has paid out billions of dol-
lars to foreign investors holding the oil
company bonds.

The Petróleos de Venezuela trade is
the latest sign that foreign investors are
becoming bolder in investing in the
bonds of governments in far-flung lo-
cales. In recent months, higher-risk
countries such as Turkey, Russia and
Brazil have been at the forefront of this
trend. Driving the bet, analysts say, is a
view that emerging market economies,
regardless of their political and eco-
nomic challenges, are no longer willing
to face the wrath of bond investors by
defaulting on their debts.

That is because global investment gi-

ants like BlackRock and Goldman have
become ready sources of financing,
quick to lend billions in dollars or even
local currencies, to governments in Af-
rica, Latin America and Asia that in the
past relied on banks.

Perhaps no country is as reliant on the
kindness of risk-happy foreign bond
investors as Venezuela. According to
the research firm Exotix, Venezuela has
a financing requirement of $17 billion in
2017, yet its central bank reserves are a
paltry $10 billion.

As investors see it, if you can buy a
Petróleos de Venezuela bond at 30 cents
on the dollar, with a double-digit yield,
the gains made on the investment would
be enough to overcome any loss even if
the government has to default.

While Goldman Sachs defended its
trade by saying that it bought the bonds
on the open market from a broker,
bankers and traders say the money ulti-
mately ended up in Venezuela’s treas-
ury because the seller was an institution
with ties to the government.

Nonetheless, the threat by Mr. Bor-
ges, the opposition leader, that a new
government would not make good on
these bonds seems unlikely.

That is because these bonds carry
covenants aimed at preventing an issu-
er from favoring one bond holder over
another. So paying BlackRock or JP-
Morgan Chase and not Goldman would
open Venezuela to lawsuits.

All of which suggests that, despite the
controversy over the Goldman trade,
foreign investors will keep lining up to
buy Petróleos de Venezuela bonds.

“This is the only source of foreign cur-
rency the government has,” said Mr. de
Sousa, the Venezuelan expert at Oxford.
“So I think the government will continue
to sell more of these types of bonds to
foreign investors.”

Goldman bond bet causes uproar in Venezuela
BY LANDON THOMAS JR.

Nicholas Casey contributed reporting.

Protesters at Goldman Sachs headquarters in New York opposed the Wall Street firm’s
purchase of bonds issued by Venezuela’s national oil company, Petróleos de Venezuela.
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Investors are willing to take on
political and economic risk as
they seek high yields.
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John Grisham’s publisher, Doubleday,
got a nice surprise last January. Grish-
am, whose yearly delivery of a legal
thriller is as reliable as the sunrise, had
written a little something extra on the
sly: a lawyerless caper. It had a pictur-
esque Florida setting, a fun-filled story
about book lovers of many stripes (from
those who write them to those who steal
them) and a heroine who spent time in a
bikini and sandals. Mr. Courtroom had
written a beach book. His first.

“Camino Island,” his 30th novel, will
be out Tuesday, but in mid-May he was
already getting a huge kick out of what a
surprise it would be to his fans. As he sat
in the lobby of the Mercer Hotel in New
York’s SoHo neighborhood, backed by a
wall of books too fashionably designed
to be his and dressed in non-black (two
plaids, glasses hanging from his neck),
the 62-year-old guy who has sold nearly
300 million books went completely un-
spotted as he talked about his career’s
latest plot twist. Does anybody ever rec-
ognize him in New York? “Never!” And
he likes it that way.

Grisham and his wife, Renee,
dreamed up the idea for “Camino Is-
land” on a drive from their home outside
Charlottesville, Va., to their beach house
in Florida. Its working title was the
name of the place where they have a va-
cation home, but he eventually changed
it for reasons of privacy. Its cover still
looks just like the view from the Gr-
ishams’ boardwalk to the beach.

It was Renee who suggested working
literary treasures into the plot, which in-
volves the theft from Princeton Univer-
sity of the original manuscripts of the
five novels written by F. Scott Fitzgerald
— or “FITZ-gerald,” as the Arkansas-
born, longtime Mississippian Grisham
pronounces it. The book features two
not-quite-adversaries: Bruce Cable, a
rare-books dealer on Camino Island,
and Mercer Mann, a stymied young
writer hired to get close to him.

Grisham briefly thought the novel
might include parts written by his wife.
He wanted her to write the chapters in-
volving Mercer, the female lead. “By the
time we got to Florida 10 hours later she
had made up her mind: She’s not writing
a word of this,” Grisham said. Nor has
she written a word of any of her hus-
band’s other books either.

Grisham collects rare books by
Fitzgerald (“I do not have ‘The Great
Gatsby’ because it’s very rare and very
expensive. I can’t bite the bullet”), He-
mingway, Steinbeck and Faulkner, all of
whom were candidates to star in the
story. But Faulkner wrote too many
books to steal. The locations of Stein-
beck’s and Hemingway’s manuscripts
are too scattered. Only Fitzgerald had a
conveniently portable five-book col-
lection stored in a single place, Prince-
ton’s Firestone Library.

As a point of principle, Grisham never
set foot in there as he worked out the to-
tally credible unfolding of the fictional
theft. For anyone who wonders where
he gets the precise details on which his
books’ suspense depends, the answer
isn’t shoe leather. It’s often Google. “I
faked every bit of it,” he boasted. He
wants as little real information as possi-
ble in order to avoid inspiring copycat
crime. And he enjoys the challenge. “l
love piecing together intricate thoughts
that people find compulsively readable

and they can’t put down,” he volun-
teered, and he will never need a better
blurb than that. Literary status is not
what he cares about. Selling books is.

Grisham is garrulous and funny when
talking about himself, much more so
than the tone of rectitude in some of his
books might suggest. But another unex-
pected side of him also stands out: the
accountant. (He has written books
called “The Abduction,” “The Accused,”
“The Activist,” “The Appeal” and “The

Associate.” “The Accountant” was a
movie that had nothing to do with him.)
Much is made of the fact that Grisham,
whose father was a construction worker
and cotton farmer, went to law school at
Ole Miss and served from 1983 to 1990 in
the Mississippi House of
Representatives. Not much is made of
the fact that he also has a bachelor’s de-
gree in accounting. He still has that old
fiscal pragmatism when it comes to the

state of the Grishamverse.
His breakout hit wasn’t his first book,

“A Time to Kill” (1989). It was “The
Firm,” which came out two years later.
He has very happy memories of 1991,
and mentions that year a lot. It was the
first year friends sent him pictures of
people reading his books in the wild.

But it was also the year he made what
was arguably his biggest financial blun-
der. A small publisher, Wynwood Press,
had printed 5,000 copies of “A Time to
Kill,” many of which wound up stacked
unsold in Grisham’s office. He got rid of
them. Bad idea, especially for a guy who
now collects first editions. Doubleday
bought the rights to republish the debut
novel in 1991, after Grisham’s reputation
had been established and after the au-
thor had passed on the opportunity to
secure the rights himself.

“My agent at the time advised me
against it,” he said. “I got a $15,000 ad-

vance for ‘A Time to Kill,’ and he did not
want to cough up his 15 percent of
$15,000! I was too dumb to know it and
too naïve, and no one knew what was
coming.” And where does “A Time to
Kill” stand now? “It’s pushing 20,” he
said, as in 20 million copies sold. “ ‘S a lot
of books.”

Sure is. But one of Grisham’s conver-
sational habits is to say, “I don’t spend
much time worrying about it,” after
showing just how thoroughly he’s
thought something through. At the be-
ginning of his career, Grisham thought
about movie sales all the time. “If you
look at the first four, five movies” —
“The Firm,” “The Pelican Brief,” “The
Client,” “A Time to Kill” — “they made
them quickly, they paid top dollar.”
Those were the days when he and Mi-
chael Crichton were one-upping each
other with best-selling books and lucra-
tive movie adaptations. Grisham and

Crichton hadn’t met but “we had the big-
gest racket in the world. He would sell a
book for one dollar more than I got, and I
would come back the next year, back
and forth. And they’re throwing money
at us. They would take the manuscripts
before they were even published.”

The movies worked, too, on a global
scale. “They’re on cable TV somewhere
tonight, being recycled, and they still
sell books — that’s the amazing part.
That model doesn’t work anymore.” Its
enemy, he believes, is the superhero
blockbuster that might make $1 billion in
China. It just so happens that “Camino
Island,” with its female lead, inviting lo-
cation and huge plot whammy, is his
most Hollywood-friendly book in years.

He doesn’t worry much about book
sales either, except he’s very alert to the
numbers. “The biggest change for me
has been that I’m selling about half the
books I sold before the Great Reces-
sion,” he said. “Maybe a little bit more
than half. This is discretionary spend-
ing, and people are not spending.”

Whatever else Grisham does — and
he has branched out into sports (“Calico
Joe”), boyhood memories (“A Painted
House”), a kid lawyer (the Theodore
Boone series) and miscellaneous
(“Skipping Christmas”) — he absolutely
has to write his October legal book. The
financial terms for those are bigger, and
so are the sales. “My readers have some
patience when I step outside the
thriller,” he said. “But they really want
the thriller. They want it every year.”

The next traditional thriller, as yet un-
titled, will be about student debt, a sub-
ject that has lit a fire under him. It will be
topical, like “The Confession” (2010),
which was about the death penalty and
mostly set in Texas — with a preening,
ambitious governor who bore an amaz-
ing resemblance to Rick Perry. “Ah, well,
no,” Grisham jokily insisted. “Fictional
character. Rick is a very devout Chris-
tian who doesn’t drink, and the governor
in ‘The Confession’ was drinking some
very good bourbon every afternoon.”

I asked Grisham why alcohol issues
come up in so many of his books. Does
he have an agenda, points he wants to
make about drinking or recovery?
“Nah. I’ve never been close to the edge
of the cliff,” he said. “I’ve been very care-
ful. We have a wine collection. My wife is
a very light drinker. We’ve all had
friends who got in trouble. I have writer
friends who battled it a long time, and
it’s not a pretty sight. But I really enjoy it
so much that I don’t want to quit.”

This was an interesting moment for
Renee Grisham to appear. She’d been
out shopping, and she was a little taken
aback when she heard her husband ex-
plain what he’d been discussing. “We’re
talking about drinkin’ and what,” he
said, the Southern accent suddenly
strong. “You’re lookin’ worried.” Well,
yeah, she was, but she seemed used to
his loose cannon side. They have been
married for 36 years.

As for why drinking and sobriety turn
up in the books, including “Camino Is-
land,” he picked up the thread: “I write
about a lot of writers and lawyers. Those
two professions have produced a lot of
world-class drunks. The legal profes-
sion’s filled with guys and ladies who’ve
abused it because of a bunch of factors.

I’m not really tolerant with excuses.
Somebody says ‘Well, he or she was
driven to drink because of this, this and
this.’ Their problems were too much,
and that’s their excuse. I don’t really buy
that. I think it’s a matter of self-control
and being able to take care of yourself.”

This is the old-school side of him. It’s
tough, but it suits stories of characters
skating around the law. The part of him
that advocates personal responsibility
also has no patience for self-pity. “I tell
my friends, ‘Just stop whining. You’re
lucky to be where you are in life, you’re
lucky to be here, shut up. I don’t want to
hear it. Nobody wants to hear your
gripes.’ ”

Grisham’s friends, family, publisher
and close associates are the only people
who can reach him. He lives nearly off
the grid outside Charlottesville and has
an office in town, where he says he’s sel-
dom bothered. If there’s an emergency
he can be found, but he long ago decided
he liked lying low. Watching Tom Cruise
get screamed at by fans during the film-
ing of “The Firm” was one learning ex-
perience. So were stories he heard at
Square Books in Oxford, Miss. — the
readers’ and writers’ shrine that he relo-
cates to Camino Island in exact detail —
from the writers Larry Brown, Willie
Morris and Barry Hannah, who told him
a book tour was a horrible thing.

But 25 years since he last toured, Gr-
isham is going out into the world again.
He will visit 12 cities to promote “Camino
Island,” doing Q. and A.s with local
writers and meeting up to 200 fans at
each stop. He still signs 2,000 copies of
anything he publishes for Square
Books; that’s how much he loves the
place, as well as a few other independ-
ent stores that get similar treatment.
But he’s needed his arm massaged after
some marathon signings, so this time
he’s setting limits.

And looking forward to it enormously.
What does he have to lose? He’s some-
one who candidly says, “It’s all about
selling books,” and the tour will cer-
tainly do that.

Readers of “Camino Island” will learn
a lot about how Grisham sees the rest of
the writing world. He has described in it
everything from what it feels like to sit
down and type “Chapter 1” (probably
not bad, for him) to how a box of brand-
new books smells.

In the novel, we mingle with several
writers who gather at the fictional is-
land, and together they present a Gr-
isham’s-eye view of what fellow authors
look like to a superstar. The popular
ones want literary credibility. The liter-
ary ones want to be more widely read.
There’s one “literary snob who can’t sell
and hates everybody who can,” and a
“Vampire Girl” who “hit pay dirt with a
series about vampires and ghosts and
some such junk.” Most popular ster-
eotypes are represented. E .L. James
must vacation in another state.

Where’s the John Grisham type?
Maybe there’s no such thing. There’s
only one of him, and that one was begin-
ning to sound tired a couple of books
ago. He mentioned how closely his
books are tracked by his publisher, and
that “The Whistler” (2016) has been a
bigger success than “Rogue Lawyer”
(2015). I murmured that that’s because
“Rogue Lawyer” wasn’t as good. He
shot me a “What?” and a momentary
sidelong look. But then: “O.K. Doesn’t
hurt my feelings.” And he’s fine. He’s not
going to spend much time worrying
about it.

Mr. Courtroom writes a beach book
John Grisham is releasing
his 30th novel, and this
one is lawyerless

BY JANET MASLIN

Janet Maslin, a longtime film and book
critic for The Times, is a frequent con-
tributor to the paper.

John Grisham’s legal thrillers have included “A Time to Kill,” “The Firm,” “The Client” and “The Pelican Brief.”
RYAN PFLUGER FOR THE NEW YORK TIMES

“The biggest change for me has
been that I’m selling about half
the books I sold before the Great
Recession. Maybe a little bit
more than half.”

Fifty years ago this month, the rock
community held its first large-scale
gathering at the Monterey Pop Festi-
val. For several of the performers —
Jimi Hendrix, Janis Joplin, the Who —
the event marked the moment of their
discovery, at least by American listen-
ers. For Otis Redding, though, Mon-
terey represented a transformation of
his audience.

Redding had already scored five Top
5 albums and more than a dozen Top
20 singles on the R & B charts, but he
had never made a significant dent on
the pop (that is, white) side. But clos-
ing the second night, dressed in a
teal-green suit — in contrast to the
tie-dyed or Victorian splendor of the
hippies on stage and in the crowd —
Redding mesmerized the festivalgoers
with the overpowering emotion and
astonishing depth of his voice. “Otis
seemed to be drawing on a different
dimension of feeling and experience
than that of any other performer who
would be heard at Monterey,” Jonathan
Gould writes in his impressive biogra-
phy “Otis Redding: An Unfinished
Life.”

Later that summer, Redding re-

treated to a houseboat in Sausalito
and, inspired by the brand-new “Sgt.
Pepper’s Lonely Hearts Club Band”
(“You got to listen to this,” he said to
his wife, Zelma. “This is bad.”), began
to explore new directions in his song-
writing. Six months after Monterey,
though, Redding was gone, killed at the
age of 26 when his rickety private
plane crashed into a frigid lake en
route to a show in Madison, Wis. “(Sit-
tin’ on) The Dock of the Bay,” released
a few weeks after his death, would
fulfill the promise of Monterey and go
all the way to the top of the pop charts.

There have been several previous
attempts to tell Redding’s story (most
recently, Mark Ribowsky’s 2015
“Dreams to Remember”), and there
has been talk for decades of a biopic
about this titan of soul. Gould, author
of the insightful Beatles history “Can’t
Buy Me Love,” runs up against the
same limitations all these efforts have
faced: The singer did only a couple of
interviews, and there’s a fundamental
lack of tension in the life of a person
who virtually no one will say a bad
word about. (“He wasn’t just a magnifi-
cent talent,” Redding’s loyal manager
Phil Walden said. “He was a magnifi-
cent man.”)

Access to Redding’s surviving family
helps Gould flesh out his upbringing
and offstage personality; he comes
across as more quick-witted (“nobody
ever taught him anything; he just
knew everything,” his sister Louise
says) and cocky (while working as an

orderly at a hospital, he slapped one of
the doctors) than his usual simple,
solid image.

Exhaustive research into Redding’s
early years as a performer reveals
both his dedication and his uncertain
musical vision. One fascinating figure
is Johnny Jenkins, a local guitar hero
in Redding’s hometown, Macon, Ga.,

who takes Redding under his wing —
opinions vary widely as to whether
Jenkins was an underappreciated
genius or an overrated showboat. He
plays a key role in the story, though,
when he blows his 1962 audition at Stax
Records in Memphis and Redding, who
had driven Jenkins and his band to the
gig, is allowed a turn at the micro-

phone just to fill time at the end of the
session.

His solemn, simmering performance
of “These Arms of Mine” changed not
just his own life, but the sound of pop
music to come. “The utter simplicity of
‘These Arms of Mine,’” Gould notes
perceptively, “recalls such minimalist
debuts as James Brown’s ‘Please,
Please, Please’ and Sam Cooke’s ‘You
Send Me,’ both of which served to
highlight the distinctiveness of the
singer’s voice by giving him nothing
but a feeling to work with.”

Music historians like Peter Gural-
nick, Rob Bowman and Robert Gordon
have all done essential work on the
history of Stax, but Gould takes a
contrary and provocative position on
the label’s relationship to its greatest
star. He argues that while the Stax
co-founder and head honcho Jim Stew-
art was scrupulous in paying his
artists, creatively he was in way over
his head; “his consistent misjudgment
of records that proved to be hits” illus-
trated that he was “content to sit and
wait for songs to walk in the door.”
Gould makes a convincing case that,
while Redding’s recordings are never
less than compelling thanks to his
remarkable voice, Stewart’s shortcom-
ings — he couldn’t fathom the contem-
plative, almost folk-based “Dock of the
Bay” — held Redding back as a song-
writer and repeatedly stymied his
popular momentum.

Though Redding wrote or co-wrote
classics like “Respect” and “I’ve Been

Loving You Too Long,” certainly much
of his greatest work came as an inter-
pretive singer, often of such seemingly
unlikely material as “Satisfaction” (a
rare example, Gould writes, of “a black
artist soliciting the attention of white
listeners by riding roughshod over one
of the great pop songs of the day”) or
his showstopping, sweat-drenched
version of “Try a Little Tenderness”
(“an act of cultural appropriation, not
accommodation”).

Famously, Otis Redding couldn’t
dance worth a damn. And he wasn’t
flashy — he was happiest at his Big O
Ranch in rural Georgia. (When he and
Carla Thomas playfully trade insults
on 1967’s “Tramp,” she says to Redding,
“you’re country” and he replies,
“That’s good.”) But what his voice
conveyed to listeners was an immedi-
ate, almost unparalleled connection;
he could wring inconceivable intensity
and complexity out of a minimal
phrase and returned, most often, to the
basic, raw power of love. He was,
Gould writes, “soul music’s greatest
apostle of devotion.”

For Otis Redding, the idea was sim-
ple, even when the people around him
sometimes didn’t get it. “Always think
different from the next person,” he
once said. “Don’t ever do a song as you
heard somebody else do it.”

Soul of the ’60s
BOOK REVIEW

OTIS REDDING: AN UNFINISHED LIFE
By Jonathan Gould. Illustrated. 533 pp.
Crown Archetype. $30.

BY ALAN LIGHT

Alan Light is the author of several
books, including “The Holy or the Bro-
ken: Leonard Cohen, Jeff Buckley and
the Unlikely Ascent of ‘Hallelujah.’”

Otis Redding performing at the Monterey Pop Festival in California in June 1967.
BRUCE FLEMING/ASSOCIATED PRESS
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travel

Whether they sit beside city-splitting
rivers, Alpine lakes or oceans, water-
front hotels connect guests to nature,
through merely a glance out the window.
The following new and renovated Euro-
pean hotels and resorts enjoy the re-
flected light of their littoral locales.

DUBROVNIK, CROATIA
HOTEL EXCELSIOR DUBROVNIK
The 1913 landmark Hotel Excelsior Du-
brovnik has long been celebrated for its
location near the gates of the walled city
overlooking the Adriatic Sea. In May, it
will reopen after a seven-month renova-
tion, promising 158 contemporary rooms
divided between the original Villa Odak
and a modern addition. Public spaces,
including a light-flooded lobby and pi-
ano bar, have been reimagined, and out-
door dining, with views of the town’s red
rooftops, remains. Rooms from 600 eu-
ros, or about $655; adriaticluxury-
hotels.com.

EXMOUTH, ENGLAND
LYMPSTONE MANOR
Opened in April in a former estate,
Lympstone Manor overlooks the pro-
tected Exe Estuary. Each of its 21 rooms
is named after a bird found near the es-
tuary, such as kingfisher or heron. The
space blends modern elements like free-
standing bathtubs in living areas with
vintage chandeliers and fireplaces.
Owned by the chef Michael Caines, the
country-house hotel makes food its fo-
cus. The seven-course “Taste of the Es-
tuary” menu features local seafood.
Guests can walk off any food splurges on
the site’s 28 acres. Rooms from 305
pounds, or about $395, including break-
fast; lympstonemanor.co.uk.

HAMBURG, GERMANY
WESTIN HAMBURG
Designed by Herzog & de Meuron, the
new Elbphilharmonie building on the
Elbe River is best known for its concert
hall within a glass crown atop a vintage
brick warehouse. But it also contains the
new 244-room Westin Hamburg, where
curved window walls frame views to the
river and the ships coming and going
from the Hamburg port. The eighth-
floor BridgeBar serves port and tonic

cocktails and those panoramic views.
An expansive spa features saunas,
steam baths and an indoor swimming
pool. Rooms from €273; westinham-
burg.com.

MÁLAGA, SPAIN
GRAN HOTEL MIRAMAR
The new Gran Hotel Miramar in
Málaga, built in 1926 as a hotel and serv-
ing more recently as a courthouse, re-
turns to its original purpose. The pala-
tial property sits opposite a Costa del Sol
beach. Indoors, the arched atrium has

been restored as a lobby, and geometric-
patterned screens, keyhole recesses
and perforated metal pendant lamps
lend an Andalusian accent to its 200
rooms. Opened in January, the hotel will
add two outdoor swimming pools and a
spa, and bring the number of restau-
rants and bars to five this spring. Rooms
from €184; granhotelmiramarmalaga-
.com.

ST. MORITZ, SWITZERLAND
SUVRETTA HOUSE
The serene Alpine lakes Champfer and

Silvaplana lie below the stately Suvretta
House, a 1912 mountain resort reopened
this year with 181 refurbished rooms.
Guests can take a chairlift above the En-
gadine Valley for mountain hikes, de-
scend to walks along the chain of lakes
threading the valley or just work up an
appetite en route to two chalet restau-
rants run by the Suvretta House.
Glaciers and lakes provide a scenic
backdrop to tennis matches on the re-
sort’s clay courts, swims in the outdoor
pool or time out on lounge chairs scat-
tered across the lawn. Rates from 660

Swiss francs, or about $660, including
breakfast; suvrettahouse.ch.

IBIZA, SPAIN
NOBU HOTEL IBIZA BAY
The chef Nobu Matsuhisa and his part-
ners are expanding their hospitality em-
pire to a growing string of Nobu Hotels.
In June, they plan to open Nobu Hotel
Ibiza Bay on curvy Talamanca Bay. Its
152 guest rooms, most with sea views
and all with terraces, adopt a palette of
golden sand, pale driftwood and marine
blues. There will be a Nobu restaurant,

with the chef’s signature Japanese-Pe-
ruvian dishes, and, in keeping with
Ibiza’s reputation as a party place, a
beach club. Rooms from €490;
nobuhotelibizabay.com.

LONDON
GOOD HOTEL
The Good Hotel doesn’t just face the
Thames River. It floats on it or, at least,
on a port off the river, known as the
Royal Victoria Dock. It’s a cable car ride
across the water from Greenwich. The
148-room pop-up hotel crossed the North
Sea to London from Amsterdam, open-
ing last December for an intended five-
year stay. Social sustainability is at its
heart, with materials and food sourced
locally and training for the unemployed.
Most rooms are ship-style compact, but
industrial public areas, including a work
space, restaurant and a parklike roof
space, encourage lingering in view of
the river. Rooms from £80; goodhotel-
london.com.

ST. RAPHAEL, FRANCE
HÔTEL LES ROCHES ROUGES
On the French Riviera, between St.
Tropez and Cannes, the 50-room Hôtel
Les Roches Rouges, a Design Hotel
opening in May, pares an original 1950s
building to its core to emphasize its sea-
side location. Nautical accents and
Provençal ceramics decorate rooms,
some with ocean views (even from the
marble bathrooms). Two saltwater
pools edge the sea; the lap pool is cut
into shorefront rock. Activities include
snorkeling and paddleboarding. On
land, guests can stroll the gardens, play
pétanque or attend the outdoor cinema,
all while listening to the surf. Rooms
from €210; hotellesrochesrouges.com.

FLORENCE, ITALY
HOTEL LUNGARNO
The “lungarno” in Hotel Lungarno
translates to “along the Arno,” the river
that bisects Florence. The luxury hotel
is just steps from the Ponte Vecchio
bridge. Owned by the fashion-famous
Ferragamo family, the hotel closed this
year for renovations, and will reopen in
June with 64 expanded rooms, including
10 spacious family rooms; 40 will over-
look the Arno, as does the lounge ter-
race. The hotel also features a 400-piece
art collection that includes works by Pi-
casso and Cocteau. Rooms from €410;
lungarnocollection.com.

On the water? That’s just part of the charm.
LODGING

BY ELAINE GLUSAC

ADRIATIC LUXURY HOTELS, HOTEL EXCELSIOR

DESIGN HOTELS

Clockwise from top left: Hotel Excelsior Dubrovnik, Lympstone Manor, Hotel Lungarno and Hôtel Les Roches Rouges.

LUNGARNO COLLECTION

“Tourist” has become a dirty word in the
hospitality business. The preferred
word? Local.

Travelers who want to seem like lo-
cals can now sign up through hotels and
tour operators for experiences arranged
by locals. The latest to join the trend are
Marriott International, which recently
took a stake in PlacePass, the tour- and
activity-booking start-up, and Royal Ca-
ribbean Cruises, which just introduced
GoBe, a seller — online and through an
app — of land-based tours and activities.

The experiences can be grand, and
they can be unexpected. On PlacePass,
guests can book a private tour of “Down-
ton Abbey” filming locations, pasta-
making lessons with a local celebrity
chef or family-friendly outings.

The new moves by these established
companies reflect the increasing draw
of home-sharing sites like Airbnb, which
promise travelers the chance to live like
a local, said Fiona O’Donnell, the direc-
tor of travel and leisure research at
Mintel, a market research firm.

“Guests want to feel like they are ex-
periencing something in the design or
the local flavor,” she said. “They want it
to be memorable and part of the local
scene, not like they are tourists.”

The moves are also an extension of a
trend where hotels are moving away
from a uniform experience, no matter
where they are, to one in which proper-
ties blend into their communities and of-
fer travelers access to local artists and
businesses.

Hotel operators already have a trove

of data about the preferences and be-
havior of their frequent guests, said
Bjorn Hanson, a professor at the Jona-
than M. Tisch Center for Hospitality and
Tourism at New York University. Now,
he said, the hotels are using that data to
get travelers to spend more money
when they visit. “Growth is slowing, so
they have to shift their model to target
more spending” per guest, he said.

Last year, Airbnb started its own
Trips booking site, on which local “ex-
perts” sell experiences they put togeth-
er, like a seven-hour day working and
dining in an urban garden with a Los An-
geles documentary filmmaker, or a
three-day burlesque dancing class in
London, complete with a workshop on
making nipple tassels.

TripAdvisor, the online travel booking
site, bought Viator three years ago. The
booking site’s nonhotel revenue rose 31
percent last year, while revenue from its
main hotel-booking business was down
slightly.

The start-up Hello Scout offers
concierge service and activities booking
via its website and text message for in-
dependent boutique hotels in six cities,
including New York, San Francisco and
Seattle.

Hotel guests use it to text local ex-
perts to book events, or find restaurants
or other hangouts. Travelers pay a fee
for the bookings, and the service is free
to the hotels.

There are also start-ups that connect
travelers with locals for dining-in expe-
riences, like BonAppetour, where guests
can book lunch or dinner at the home of
a chef in Rome or go to a Parisian dinner
party in a 19th-century apartment near
the Champs-Élysées.

At the Stafford Hotel in London, the
executive concierge, Frank Laino, creat-
ed and is the host of a walking tour for
guests to his favorite places in the St.
James neighborhood, including visits to
places not open to the public like
Spencer House, Princess Diana’s ances-

tral home, and Lock & Company, the
world’s oldest hat shop.

Marriott’s investment in PlacePass —
the amount wasn’t disclosed — adds to
its existing membership rewards pro-
gram, which it had been building into an
“experiences marketplace,” where
points could be redeemed for local mu-
sic, sports, food and dining, and cultural
activities. The technology will be incor-
porated into the mobile app that hotel
rewards members use to check in and
out and to unlock their room doors.

Marriott is using big data technology
to analyze and interpret customer activ-
ity on the app and to make suggestions
about PlacePass experiences to try,
whether or not that customer is staying
at a Marriott property.

“Marriott is adding value to consumer
lives besides just a bed in a hotel room,”
Stephanie Linnartz, the company’s
global chief commercial officer, said.

Marriott sees its Moxy brand as a
boutique hotel with the heart of a hostel,
Vicki Poulos, the brand director, said.
The hotels are typically in urban set-
tings that are destinations for travelers
seeking a new experience, Ms. Poulos
said, different from a hotel in a suburb
where travelers are not necessarily
staying over to learn something new.

“We’re really making sure we infuse
that local culture,” she said. “People are
determined to get to know what the
community has to offer.”

Its Times Square location is set to
open this summer, to be followed by a
second site in Manhattan and three oth-
ers in Denver, London and Seattle.
Rooms in the Times Square hotel and
others are 183 square feet, creating a
space challenge in keeping with living in
the Big Apple.

Moxy calls this “urban camping,” and
has installed wall pegs to move furni-
ture off the ground and make room for
yoga, Ms. Poulos said.

Another brand that Marriott inherited
with its acquisition of Starwood Hotels
last year, Aloft Hotels, sponsors live mu-
sic performances by area artists.

Hilton Hotels’ budget Canopy and
higher-end Curio brands also draw on
the local scene. The Darcy, which
opened this spring in the Logan Circle
neighborhood of Washington, is a Curio
hotel that will feature local celebrity
chefs and room service with drinks fea-
turing locally made Green Hat Gin and
other products.

Radisson Red, which recently opened
in Minneapolis and is set to expand into
other markets in the United States next
year, has an app that allows checked-in
guests to talk to one another in a group
forum, share tips for the best nearby
restaurants and bars, and arrange mee-
tups.

For travelers who are combining
work and play, “you want to check
things out,” Heather Boschke, Radisson
Red’s brand manager, said. “You want to
see something new and different.”

Go local, with hotels’ help
ITINERARIES

Feeling Airbnb’s pinch, 
chains are offering more
than just a place to sleep

BY LIZ MOYER

A rendering of a room in the Marriott Moxy hotel in New York, meant to echo a hostel.
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